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ili wanda (Public Sector)

B wancanszdu (Private Sector)

202 a9auilsausSonmaIiInaw (Digital Inclusivity)
gE} dismadiasw (Digital Content)

& vaziadinauddu (Digital Startup)

@ wu:dansnadInaw (Digital Innovation)
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. mudjuwugan:aa (Strategy Planning) (40%)
. muincﬁd:ﬁﬁn / muu:tua)u (Implementation / Operation) (40%)

. mua=wil (Presentation) (20%)




wINAO (Public Sector)

nUANKzUNIUAnSy (Attributes) faoiin (Weight)

N1vaYccIvgamea (Strategy Planning) - 40%

vedanzm (Innovation) 20%
nJuricadum (Problem Solving) 25%
s;umc'ﬁmznmwz (Public Value) 30%
no10lYyle & Sunzfvdguuzwiuddn 25%

niudadyusddia (Implementation) - 40%

Jrdntww (Efficiency) 25%
Jrdoidiu (Performance) 25%
ouuzww (Quality) 25%
nowwniSef (Reliability) 25%

nau13< vl (Presentation) - 20%

NI 50%
OUUZWIU (T 021UFUYU29I18r830EU1 25%
NIWNSUNITN 1L 25%



wanctenz2y (Private Sector)

uUANKzUNIUAnSy (Attributes) faoiin (Weight)

N1vadYccaIvgans a0 (Strategy Planning) - 40%

uzdnnen (Innovation) 30%
nesitedum (Problem Solving) 20%
gnnzinnmuncyn (Marketing Strategy) 30%
anaa (Customers) 20%

navdziidajavu (Operation) - 40%

Jedntwiu (Efficiency) 25%
Jzdniiu (Performance) 25%
auUzwIY (Quality) 25%
nowniSef (Reliability) 25%

Navdgs vl (Presentation) - 20%

NI 50%
QUUZWI (T O21UKLYU299I18:9INEUII 25%
NIWOSUNIT I 25%



nrulgousaLn1gneu (Digital Inclusivity)

QUANKzUNIUAnSy (Attributes) faoiin (Weight)

Nn1vaYccavganea (Strategy Planning) - 40%

vedanzn (Innovation) 20%
nuusitedum (Problem Solving) 20%
sgumc"ﬁ:nmmzuz (Public Value) 20%
nugnos kel Wik DgousouudIfiu cay anzRnd3nsy 40%

navdziidayavu (Operations) - 40%

Jrdnidwiu (Efficiency) 25%
Jednndu (Performance) 25%
auuUzwiy (Quality) 25%
no1wiindef (Reliability) 25%

navNas ol (Presentation) - 20%

NIWINAGUNIVLIKET) 50%
OUUSWIY [T 21USUYU29918r9J0GEUIY 50%
nungUnIn Il (seugniiuciaty) 50%



(Hemid3neu (Digital Content)

QuUANKzUNIUAnSwy (Attributes) faoiin (Weight)

N1vaYccIvgansI1a (Strategy Planning) - 40%

vrdoneni (Innovation) 30%
nuuricadum (Problem Solving) 20%
gonzginniuneyn (Marketing Strategy) 30%
anén (Customers) 20%

navdziidayavu (Operation) - 40%

Jrzdnitwu (Efficiency) 25%
Jdnndu (Performance) 25%
auuUzwiy (Quality) 25%
nouniiSef (Reliability) 25%

nau13< vl (Presentation) - 20%

NI 50%
OUUTWIY (T O21UKLYU2991889INEUII 25%
NIWN9UNIT 1L 25%



NAzNNANeVALAY (Digital Startup)

ouUANKzUNIUAnSwy (Attributes) aoiin (Weight)

n1uaavganss1Ia / aa218ducansan - 40%

gonzginniuneyin (Marketing Strategy) 40%
BuezInamniudiudduiinsy 40%
021U tGU5UTUNIVEEI8Y & Q2IUKONAY 5%
vzdnnenaansy (Digital innovation) 10%
nucdignzmn / udumagtuor (IPR) 5%

naudziidayavu (Operation) - 40%

21U wMmuermyisdo (Scalability) 25%
Iajéﬂjmuﬁoﬁjﬁmm (Team Organizational Structure) 25%
gjlsgousou (Stakeholders) 25%
auUzwIy (Quality) 25%

navNa= vl (Presentation) - 20%

NI 50%
QUUZWIY (T 02108 UyU29I18r93nEu1u 25%
NIWN9UNITN L 25%



sonnzNnnou (Digital Innovation)

QuUANzUNIUAnSy (Attributes) faoiin (Weight)

Nn1vaYccaIvgansaa (Strategy Planning) - 40%

vrdonena (Innovation) 40%
N TEEntulag cas nmudsynlSonsitadum 40%
anen (Customers) 20%

navdziidayavu (Operation) - 40%

Jzdnidwiu (Efficiency) 25%
Quuzwiy (Quality) 25%
02IU1UINTUNIUIEISU (Competitiveness) 50%

navNas vl (Presentation) - 20%

NIWLIKZ Y 50%
OUULWIU (AT 021UFUYU29I18r930EU1 25%
NIWOSUNIT I 25%
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